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With the development of cultural creative industries, it has already become a new 
point of economic growth in the world, and it will also become mainstay of the 
national economy. Although the cultural creative industries started late in China, the 
government has already realized the significance of it and makes every effort to jion 
the ranks of world creative cities. Cultural creative industries is breakthrough which 
makes the growth patten of our economy transform from high-pollution, high-input, 
low-output and high-consumption to the opposite. It also can promote domestic demand 
and resist economic crisis. It is necessary to carry out a plan to research on creative 
industries including theory, present situation and future trend of development. 
 The paper firstly discusses the definition, industry classification, influential 
factors and statistical theory of creative industries.Then it introduces the new 
development of cultural creative industries at domestic and abroad, especially in 
China Hong Kong, Beijing and Shanghai. The paper uses some indexes to show the 
the development of urban creative industries, such as the value added, employment, 
number, total assets and annual income of creative enterprises. And then, it points out 
the exsit problems during the development in China and makes prediction of the 
future. Finally, it gives suggestions for the government and enterprises on promoting 
the development of cultural creative industries. 
There are two creative aspects in this paper: firstly, through comparing the 
situations between domestic and abroad, the paper highlights the advantages and 
weaknesses of cultural creative industries in China; and secondly, based on the 
inspection data of Hong Kong, Beijing, and Shanghai, the paper makes a theoretical 
prediction to the future development of creative industries and gives policy proposals. 
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制作 700 幅壁画和 1.5 万件其他艺术品，美化联邦政府建筑，此举促进了美国艺
术的发展；在音乐方面，公共事业振兴署启动“联邦音乐计划”，养活了 1.5 万
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